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Abstract

The study aimed to identify the role of banking service quality in achieving
the competitive advantage in Yemeni commercial banks. through the
dimensions of the quality of banking service (concrete aspects, reliability,
responsiveness, empathy and safety). The study relied on descriptive
analytical metl;od.Thé first data was gathered through aquestionaire.The
study consists of all the clients of the Yemeni commercial banks operating
in Hadramout governorate, whose branches are distributed in many
districts of the governorate and they are about (91121) according to the
information obtained from the administrations of these banks.The sample
of the studywas randomly chosen as theywere about(384)clients.And The
Selection The statistical analysis method was implemented/through the
Statistical Paci;ages for Social Sciences (SPSS). The S‘tudy concluded that
the quality of banking service has a role in achieving competitive
advantage in the Yemeni commercial banks. Strong correlation between
both reliability, responsiveness, empathy ,safety and competitive advantage
inocurred. There is an intermediate correlation between the concrete
aspects and the competitive advantage. The study also presented a number
of recommendations, a number of recommendations, the most important of
which are: The banks should maintain the tangible physical aspects they
possess and work on to make banks look attractive and good, and strive to
develop the skills of employees in banks to deal with customers , take care
of them and respect their needs on the basis of information and transactions
have wide distribution outlets for easy provision of services, rely on
themorden tecﬁniques for bank programs, and train the staff on how to deal

with them.

. Ve 1 T R TR RN 35 5 4L ST




